Shopper
Trends
Triggered
by Inflation

Is your marketing strategy keeping up?

Our recent consumer survey reveals that with inflation looming, consumers are on a mission to
economize, switching retailers and brands at every turn to take the sting out of rising costs.

The following six trends that are clear from the survey:

Returning to Retail

Consumers are ready to return to
shopping in-store: 60% shop in physical
stores more than they did compared to
the same time last year (with 42% going 18%
to brick and mortar a lot more).
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Discovering In-Store

The hunt is on in-store. 86% are discovering items in physical retail
(with 76% of people discovering items shopping online).
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When it comes to loyalty,
the results indicate that it's a
jump ball. Over half choose
a competitor when faced
with an out-of-stock item
and switched to new
retailers to save money.

Shopping more at Walmart, less at Target

Shoppers are making lifestyle changes in response to economic pressures. Economizing
on food items appears to be steering shoppers towards discounted Dollar store items
and Walmart's everyday low prices and away from Target's more discretionary categories.
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Budgeting Before they Buy

51% are sticking to a budget more than in the past. Shopper marketing
technologies like Retail Media can help brands and retailers coordinate their
value messaging inside and outside of the store, assisting pre-planners.
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Seeki ng Savi Nngs Are you buying products based on deals?

73% are buying products
based on deals more than 38% o
a year ago. Retailers’ digital 35%

deals, brand-funded
receipt-scanned rebates,
bank credit card-linked 23%
offers and consumer apps
can deliver savings to
eager consumers.
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Rethink Shopper Marketing:

Mix in Retail Media:

3

Engage to Earn Shopper’s Loyalty:

A

Use Consumer Promotions to Stand Out:

Step Up Your Messaging:

Want to Learn More? See the full results of our
Inflation and Ever-Evolving Shopper Survey here.

GET THE REPORT

www.snipp.com/Ip-survey-inflation-and-the-ever-evolving-shopper
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Snipp offers Shopper Promotions, Rebates, Loyalty and Rewards for brands.

Offerings include:

- Receipt and image verification
- Sweepstakes and Contests

- Gift with Purchase

- Instant Win Games

- And much more...

Contact us at Snipp.com/contact-us or contact@shipp.com to learn more!
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