SNIPPF FINANCIAL MEDIA NETWORK

PERFORMANCE DATA

What is Snipp’s Financial Media Network?

SKU level cash back rewards on U.S. consumer banking apps

Reaching

|:|[|[||] 65M+

= active users

For customers of:

BANK OF AMERICA %7 $12 1

Everyday deals powered by Snipp!

= Sign Up to Save! jolibaves

¢ q
Dess “Deals “Deds o Promoted on

bank’s apps and
websites

Hot Deals
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SANPELLEGRINO

Sanpellegrino® Coffee mate® Stouffer's®
Sanpellegrino® multi-p... Coffee mate® liquid cre... Stouffer's® C PG b ra n d
Save $2 Save $1.50 Save $1
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HOTPOCKER Salaa
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Hot Pockets® DiGiorno® Sabra
Hot Pockets® DiGiorno® Frozen Foods Hummus or Guacamo le
Save $1 Save $2 Save $1
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Simple
splash <3 L Redemption
Scan receipt or
@ & Scan In-store
Splash Refresher™  Sparkling Ice +Caffei... NatureSweet :

6-pack 16.9 fl oz bottles 4 x 160z Cans NatureSweet Tomatoes

What are the
Performance Stats? (o NEEEAMEMCAE
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HOTPOCKETS

Redemption |
Rate: E Hot Pockets®
5 _ 1 0% Save $1

Hot Pockets®

Save $1 on any one (1) Hot Pockets® package, 2 count or
greater

. Limit: 1
Offers Snipped
Valid on purchases of select Hot Pockets® products from 6/10/24 to

Pe r U Se r: 12/07/24 at participating retailers in the jurisdiction, including online.
Open to legal residents of the 50 U.S + D.C, 18+ at the time of
submission. Reward is a digital payment of $1.00 sent via email to the

6 registered email address (receipt must clearly show purchase date, time
& location, & product(s) purchased, & may be used only once and must
be submitted by 12/07/24). Limit 1 Reward per person and rewards
available while supplies last. Void where participation prohibited, taxed,
or restricted by law. Full Terms and Conditions and Privacy Policy can be

Avera ge Offe rS néxvdiile;: Xlrrlniiﬁ;\t(g)z\'/s?za;goc;ntrol. Sponsor: Nestlé USA, Inc., 1812
Redeemed Per |
Shopping Trip
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Leverage . Reach and Acquire High Drive
Trade Dollars Value Shoppers Incrementality

What About Reporting?

345310 56046 35

Outstanding Snips Snipping Users Avg Snips by User Unique Offers Snipped
9713 4465 2.18 25
yORrRQ =5 - Redeeming Users Avg Redemptions by User Unique Offers Redeeme d .
Campaign
355023 56499 10,203.75
Total Snips. Total Snipping Users Total § Distributed

Tracking and
Reporting

Outstanding Snips and Number of Redemptions Number of Redemptions by Proof of Purchase Method

e e - ——s What other brands do your shoppers buy
. ——s What other categories do your shoppers buy

——= Number of receipts by basket size segment

——= Your shoppers most popular products

S —* Your shoppers most popular qualifying products

Advanced
Basket Data

——= Share of basket by item quantity

o ‘ “1 ﬂ"_ ) ‘ ‘ ——= Share of basket by value
An a I ys I S | nlal Lﬁ ——= Average items your shoppers put in their basket
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