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SN T H E D I G I T A L c O U P O N M A R K E T

Scan Barcode at checkout
before other payments

The digital coupon market in the United States is thriving, fueled by a growing appetite for savings and advancements in
technology. Dive into key digital coupon market statistics to uncover demographic insights and consumer preferences that drive
their choices and redemption trends that are shaping the future of digital savings. From preferred offers to adoption rates across
age groups to redemption trends, we provide a comprehensive snapshot on the impact of digital coupons on everyday
commerce and how digital coupons are reshaping the shopping experience. Whether you're a retailer or marketer, leverage this
data to shape your digital coupon marketing strategy to target the right consumer with the right offers at the right time and place.
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02 U.S. CONSUMER - DEMOGRAPHIC

By Generation By Age Usage by Socio-Economic Class

(used coupons over the past year) In the current economic environment, coupon use is on the rise across

all demographics, with the highest among the

employed and educated
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5 REDEMPTION AND SAVINGS

35%

—
o o —
10.6% 85% 28% —
]
]
23% —
of all coupon increase in digital average of digital coupon of consumers who redeem a —
redemptions are coupon redemption redemption rate for users redeem digital coupon use it within N—
via digital coupons rates from 2022 to digital coupons coupons with a WEEK of receiving it s
2023 a smartphone —
average annual saving 9° —
by using digital coupons 7o A
(6.4% of the avg o 50/ —
household spend) ~ e = - —
3 Bl B Ed E =
- o ) o - —
the redemption higher spend increase in use it within a DAY *\7 o s; 5’) o =
rate for mobile by consumers conversions seen by of receiving it s
coupons vs paper who use retailers by giving . e

coupons coupons out coupons Average Monthly Savings

Level up your digital offers marketing strategy to attract and engage with new and diverse audiences.
Learn how the sNIPPF OFFERS platform can help you turn any media channel into a sales driver with measurable results.
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