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34% 33%

28%

22% 21% 21%

16%
13%

7%

Preferred Coupon Source34% 40% 40%

actively search for 
promo codes and 

digital coupons when 
shopping online

spend 5 to 10 min
searching for a

 digital coupon before 
making a purchase

use their 
smartphones to find 

digital discounts 
while shopping

have signed up for 
emails to receive 

digital coupons and 
discounts

Google Coupon 
Sites

Retailer 
Apps/Sites

62%

59% 46% 41%

Em
ai

ls
 fr

om
 B

ra
nd

s

O
nl

in
e 

Se
ar

ch
es

Co
up

on
 W

eb
si

te
s

Fr
om

 P
re

vi
ou

s 
Pu

rc
ha

se
s

Em
ai

ls
 fr

om
 A

gg
re

ga
to

rs

Ca
ta

lo
gu

es
/F

ly
er

s

So
ci

al
 M

ed
ia

 P
os

ts

Br
ow

se
r E

xt
en

si
on

s

So
ci

al
 M

ed
ia

 
Pa

id
 A

ds

So
ci

al
 M

ed
ia

 
In
flu
en
ce
rs

Po
dc

as
t

47% 46%

REDEMPTION AND SAVINGS05 

of shoppers use 
digital coupons 

occasionally

50%

 use them 
almost every 

time they 
shop online

accessed or 
downloaded 

digital coupons 
in-store

22% 35%

consumers say  
that coupons 

make a difference 
in their shopping 

behavior

83%

 use digital 
coupons while 

shopping in-store

35%

buy a new brand 
because of a 

coupon

39%

of shopping cart 
abandonment is 
due to cost and 
lack of coupon 

discounts

75%

67%
61%

57%

48%
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Preferred Offers Top Industries

Retailers Food & 
Beverage

CPG

Apparel Consumer 
Electronics

U.S. CONSUMER - DEMOGRAPHIC 02 
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38% 

44%

33%  

57% 

MillennialsGenZ

GenX Boomers

81% 

18-34 yrs

91% 

35-54 yrs

96% 

55+ yrs

By Age
(used coupons over the past year) In the current economic environment, coupon use is on the rise across 

all demographics, with the highest among the 
employed and educated
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29%

24%
20%

27%

22%
25%

18%

Usage by Socio-Economic Class

increase in digital 
coupon redemption 
rates from 2022 to 

2023

10.6%

the redemption 
rate for mobile

coupons vs paper 
coupons

10X

average 
redemption rate for 

digital coupons

7%

of digital coupon 
users redeem 
coupons with 
a smartphone

93%

 average annual saving 
by using  digital coupons 

(6.4% of the avg 
household spend)

$1,465
of all coupon 

redemptions are 
via digital coupons

54%

Facebook, Instagram, YouTube

Average Monthly Savings
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28%

35%

23%

9%

5%

R
ED

EM
P

TIO
N

87% 

Women

Men

78% 

2023 2024 2032

19.15% CAGR

$7.4B $8.7B

$36B

67%

of U.S. CPG brands
 believe digital 

coupons will play 
a significant role in 
future retail media 

strategies

64%

 of U.S. retail media 
decision makers 
consider digital 
coupons highly 

effective for 
boosting sales

90%

of U.S. consumers say 
they have used a 

coupon at some point

Key Market Drivers

Rising 
Smartphone 
Penetration

Growth of 
E-commerce

Increasing 
Cost-Conscious 

Consumer 
Behavior

Brand - Retailer 
Strategic 

Collaborations

increase in use of digital 
coupons in 5 years

35%

The digital coupon market in the United States is thriving, fueled by a growing appetite for savings and advancements in
technology. Dive into key digital coupon market statistics to uncover demographic insights and consumer preferences that drive 
their choices and redemption trends that are shaping the future of digital savings. From preferred offers to adoption rates across 
age groups to redemption trends, we provide a comprehensive snapshot on the impact of digital coupons on everyday 
commerce and how digital coupons are reshaping the shopping experience. Whether you're a retailer or marketer, leverage this 
data to shape your digital coupon marketing strategy to target the right consumer with the right offers at the right time and place.

THE DIGITAL COUPON MARKET

Request a Demo

www.snipp.com  |   lets.talk@snipp.com

Level up your digital offers marketing strategy to attract and engage with new and diverse audiences.
Learn how the                       platform can help you turn any media channel into a sales driver with measurable results.OFFERS

higher spend 
by consumers 

who use 
coupons 

24%

increase in 
conversions seen by 
retailers by giving 

out coupons 

50%

use it within a DAY 
of receiving it

30%

of consumers who redeem a 
digital coupon use it within 

a WEEK of receiving it

85%

$2 OFF

Scan Barcode at checkout
before other payments

http://www.snipp.com
mailto:lets.talk@snipp.com
www.snipp.com
https://www.snipp.com/request-a-demo

